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Sedo and the Secondary Market

Kamila Sękiewicz – Sedo GmbH

MeetDomainers II

25.-27.September 2009

www.sedo.com
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Agenda

Seite: 204.01.2010

•Sedo – who we are and what we do

Introduction

•2009: market fights recession

•Some market figures 2005-2008

Secondary Market Trends

•New sales opportunities

•SedoMLS

Current Developments
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Who am I and what is Sedo?

 Kamila Sękiewicz

 Sedo – Sales International

 2.5 years experience in direct navigation, traffic 

monetisation and domain sales/marketing

 Sedo - Buy, Park, Sell

 “Ebay” for domain names

 Traffic monetisation (PPC, CPA)

 Cologne, Boston USA, London

 180 Employees, 25+ languages spoken

Seite: 304.01.2010
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Sedo Chronology

•Founded in 2001, Search Engine for Domain 
Offers

•Previously no general platform where „used“ 
names could be bought and sold.

2001-2004

•2004 Sedo becomes a global leader in 
secondary sales

•2005 Sedo„s premium monetisation service
is launched

2004-2005

•2006/7 Sedo introduces an auction model

•2007 Sedo acquires www.greatdomains.com
for premium sales

•2009 Acquisition of „Revenue Direct“ and
Parking Panel parking platforms

2006-2009

Seite: 404.01.2010

http://www.greatdomains.com/
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Secondary Domain Market

Domain 
Marketplace

•1 million members

•16 million domains 
listed for sale

•Auctions

•Brokers

•Average Price  .com 
domain:  € 1311 

Traffic 
Monetisation

•PPC

•CPA

•5 million names 
parked

•Revenue streams 
from unused traffic

Ancillary 
Services

•Domain Appraisals

•Domain Escrow

•Domain Brokers

•Partnership 
Programme

•Online auditing

•Rights Protection 
Programme (RPP)

Seite: 504.01.2010
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2009 : Domain namemarketfights global downturn

Recession bites: most significant
trend – drop in average price for
.com domains, drop in EPC prices

Domain name aftermarket continues to
experience growth: 

Q2: 9403 domains sold, Q1: 9326 
domains sold

Average price for .com alternatives 
increases - .net, ccTLDs. 

e.g. telefony.pl 13500 Eur

€€ High value sales show optimism
Seite: 604.01.2010
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Top Domain Sales todate 2009

Seite: 704.01.2010

Domain Price

Toys.com $5,100,000 

Candy.com $3,000,000 

Fly.com $1,760,000 P

Auction.com $1,700,000 

Call.com $1,100,000 P

Webcam.com $1,020,000 

Server.com $770,000 P

Christian.com $600,000 P*

Brazil.com $500,000 P

Talk.com $500,000 P

Top.com  $464,750  P

Body.com $400,000 P

Forums.com $399,990 P

Dollars.com $381,150 P

source:  DN Journal
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Development in the secondary market

 2005 – 2008  unprecidentedgrowth in 

transactionvolumes:

Seite: 804.01.2010
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Division of TLD sales

Seite: 904.01.2010
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Future outlook : Buy, Park, Sell

Seite: 1004.01.2010

Domain owners ïneed to

sell large inventory

Portfolio owners need to

ensure renewal fees are

covered

Registrars look to find 

sales solutions to

maximise both their and

clientsó returns

Sedo provides the largest

marketplace

Sedoósparking program

ensures renewal fees

arecovered

New registrar cooperations

open up secondary market
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Large Portfolios

Buyer

Buyer

Buyer

Retail Sellers

Buyer

SedoMLS - Distribution Network

 Huge market ïmany registrars

 Efficient channels ïall fixed price selling

 Liquid market ïimmediate transfer

 Sedo white labeled

Higher Sales 

More 

Commission

Marketplace

Registrar C

Registrar B

Registrar A

Registrar A

Registrar B

Registrar C

11
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name.com integration

Seite: 1204.01.2010
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SedoMLS - Registrar Advantages

 Fulfil customerôs needs

Registrar clients have the opportunity to sell and buy domain names. 

Huge domain inventory and best-in class search technology

 Registrar profits from flexible sales commission

 Increase domain renewal rate and primary registrations

Educate registrar clients: Once a registrant views a domain as an asset, they 

are more likely to renew the registration.

 Gain Inventory

By offering members the chance to purchase domains directly you can 

automatically gain domains in your system and upsale additional products 

like hosting.

04.01.2010 13
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Thank you!   Dziňkujň!

Contact:Kamila Sękiewicz kamila@sedo.com

Sedo GmbH

ImMediapark 6

50760 Köln

Germany

+ 49 221 340 30 242

Seite: 1404.01.2010


